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NATIONAL LODGING MARKET
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US Room Supply/Demand Percent Change 12 Month Moving Average
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US Key Performance Indicators Percent Change April 2010
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Chain Scales

Occupancy / ADR Percent Change

April 2010 YTD
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Total United States ðTransient Segment

Room Demand Percent Change

Jan 2003 ðApril 2010
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Total United States ðGroup Segment

Room Demand Percent Change

Jan 2003 ðApril 2010
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Total United States ðTransient vs. Group

Monthly ADR ($)

Jan 2003 ðApril 2010
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Top 25 Market Areas ðOccupancy Percent 2009
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Top 25 Market Areas ðAverage Daily Rate 2009
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